Media Coverage — Virginia Beach CVB “One Beach, One World” FAM Tour

CONVENE Magazine

Following the FAM tour in Virginia Beach, freelancer Maureen Littlejohn wrote an article, “One Beach, One World’ in
Virginia,” which was featured in the July 2011 issue of PCMA’s Convene magazine and on www.pcma.org — a combined
total circulation of over 45,000.

http://www.pcma.org/Convene/Issue-Archives/July-2011/Plenary/Convene-On-Site-Virginia.htm
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Media Coverage — Virginia Beach CVB “One Beach, One World” FAM Tour

Successful Meetings Magazine

Following the FAM tour in Virginia Beach, senior editor Andrea Doyle wrote an article called “Making a Big Impact on a

Small Group,” which was featured in the July 2011 issue of Successful Meetings magazine and on
www.successfulmeetings.com. Andrea Doyle also authored a post on Meetings Strategy, a blog on

successfulmeetings.com, “Seeing CSR Passion Projects Through.” The combined circulation totaled nearly 55,000.

Magazine Article: hitp://www.successfulmeetings.com/Event-Planning/conference-management/Articles/Seeing-

CSR-Passion-Projects-Through/

Blog: http://www.successfulmeetings.com/Event-Planning/Conferences/Articles/CSR--Making-a-Big-Impact-on-a-

Small-Group/
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Media Coverage — Virginia Beach CVB “One Beach, One World” FAM Tour

Successful Meetings Magazine (continued)

“The personal nature of programs
that give back to a few can make
their impact remarkably strong,
memorable, and lasting.”

Alan Ranzer,
Managing Fartner, Impact 4 Good
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a trip to L2goland for the
day. While they werz gone,
the UL group replaced her
fences, landscaped the lown,
caulksd, painted, and in-
stalled shizhves In the garage.

“When working wkh
a smaller group, they re-
oelve so much mare.” says
lennifzr biler, general man-
ager of ACCESS Dastination
Services San Dlego and Los
Angels “Wih this partio-
lar program, we were able b
rado thelr whal: yard and
bezauiify their houss, ... Yo
can make a higger impact.”

ACCESE does ressarch to
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“The members of the
group were beyond thriled
to be helping this family.
Thisvwas 2 muhinational
group. and muany had never
brzhd a shesl or hammer
Eesfare. They were happy
to be doing something that
bezlped someone else. Xo one
draggad their besls” explains
Olson, “The womin we werz

bdping was wisihhy 2 fzcted
throughout the program.
zhe broke down inbears
several times and rold the
group, “There 1s bope. Thers
E somehachy oux theps who
really does care.” ”

Walking the Walk
CWBsare ancther go-in
resource for planners Imber-
ested in coordinating mone
inkimats CER evenis, and
burea staffers are often in-
wolved In area projeds them-
zelves. In ¥irginda Beach,
Mabaima Gandhi's famous
adage. "B the changs you
want bo see n the word” s
framed and adoms 1 wall in
the affice of Al Hubchinsen,
wice president of comvention
sales and marketing for the
CVE. “That quate 1s af my
aode, 85 what [ belleve In,
Asa chiy department, It &
our responsiilicy and ohli-
gation bo belp dange lves
in our commuanky,” savs
Hutchinson.

Four years ago, CVE siaff
members Laarned of 2 local
family that didn’t have the
finds ta buy & hedroom set
for their daughter. “Here
was this young girl slesp-
ing on the oo™ sxplains
Hutchinsan. “As o stadf, we
came together and donated
money and furniture tothe
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Eatrina Jeft the needs of the communtiy
exponentialy higher than In most aress,
Incoming groops and even celebrities
have made rebulding the cky a priocity.
Brad PEt founded the kake It Right
Foundation to budd 150 environmen-
tally frizndly single-family bomes in the
‘"hard-hit Lower Minth Ward The Aest
‘homes were finished in August 2008
and constnuction continues; 75 have
‘been complated to date. To malntaln
momentum and hdp area fumdies, the
Hyatt Regency New Ockaans—which
willl be the last major Mew Orl=ans
hotel to reopen post-Eatrna when b
weloomes guests back in October—has
pledged §300,000 1o bld bwo Make
It Right homes. [nbepested groups
i coniribute goods, services, and,
of cours, cash bo fund the remaining
residences—all of which are huik to be
affordable, LEED Flatinum bomes for
displaced Lower Bitoth Ward residents.
While these inttlatives benefit a small

number of people, some groups preder

bo tackle projectswith a slighthy larger
reciplent poal. Back 4n Flrginda Beach,
for example, 18 mesting professdonals
oommpleted 1 CER project during a stie
wisit in May cooedinate d by the CVE.
The project book place ata minttrade
show, where every exhibiior had differ-
ent prrsomal care products. Each mest-
ing professional filled backpacks vwith
tems Hiee boothhnshes, toothpasts,
deodorant, washclaths, soap, and sham-
poo. They had a few minubes bo speak
with the exhibitors s they Blled the
bags. One hundred fifty bags were as-
sembled and delivered that day to The
Patter's House, which provides suppart
to area homeless.

Dizs and Don'ts
Emogene B. Michell, president of
Arlingion, ¥A-based Batichel’s
Meetings & Events—and a planner on
the ¥irginia Beach trip—Feds that i 1s
up bo meeting professonals bo make or-
gantmtions awars of CSR acthities tat
are avallable.
“Hanners need totake the kad,”
she says. “The Arst thing many arga-
mizations ask about is the expense. I
Ampeortart to demonstrate that the

‘benefks of such an activity far cubweigh
the finandal culay.” she b o the midst
of planning a program for 4 dient that
welll participabe n Hs inaugural CER
event o S=ptember.

Hina Zapah, director of public rela-
tlons for Amson-Stoner, 2 Winber Parck,
FL-based sdvertising and FR agency,
says when promoting @ TSR acir-
ity care most e given o the way IE s
packaged “Urnder no droumstance do
you want to appear as L you are £1-
phaking thoee you have belpad. From a
PR.standpolnt, it Isa good Idea to tap
o commurnky leaderns bo see how the
program hashelped Conned with the
monprofit that benefibed to get a true
news ingle. Media outets are dways
ready bo bisar shordes from nooprofibs ™

she adds that as budgets are getting
slashed across the board for education,
senlor citizen programs, homeless out-
reach, and the bke, the work oocpora-
tons do bo give back i more Important
than ever. SM
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Media Coverage — Virginia Beach CVB “One Beach, One World” FAM Tour

Black Meetings & Tourism Magazine

Following the FAM tour in Virginia Beach, freelancer Cheray O’Neal wrote an article titled “Virginia Beach, Live the
Life,” which was featured in the July/August 2011 issue of Black Meetings & Tourism magazine and on
www.blackmeetingsandtourism.com. The magazine’s circulation is nearly 30,000.

http://digital.copcomm.com/title/4613
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livtermet service, aned game Toom
are just some of the amenities
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conld have

The Hilon Oveanfront Hotel
tomwers in comprmson. The katel fea-
tures 250 siaie-of-the-an et
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the Allantic Oeean, eoasilice and
mrroumding landscape. From use of
design melils b Cherry fummishings
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Media Coverage — Virginia Beach CVB “One Beach, One World” FAM Tour

Meet Naturally Newsletter (ASAE)

Following the FAM tour in Virginia Beach, senior writer Kristin Clarke wrote two articles that were featured in the
July/August 2011 issue of Meet Naturally, a newsletter published by ASAE’s Convene Green Alliance with a circulation
of 1,200. She authored an additional article centered on Virginia Beach, which will be featured in the September issue of
Meet Naturally and is currently writing a fourth piece that is slated to run later this fall.

http://www.securewebcc.com/sites/S38/index.php 7p=2062#1

http://www.securewebcc.com/sites/S38/index.php?p=2062#3
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Exotic Species Offer Unique Green Choice for Menu Planning

Mark it down as another unique way that meeting planners can

create buzz and “wow™ using sustainahility-minded food planning.
f In this case, an exotic waterway species called the Huiss or

‘ cowrose rav has threatened the native oysters and clams it eats in
the Chesapeake Bay, and it has not inspired much culinary interest

[ — — —until now.

Enter the state of Virginia and its bewy of marketing experts. In a remarkable story of successful
rebranding, the invasive species was renamed the “Chesapeake Ray” was intentionally highlighted in
new recipes developed by high-end chefs, was heavily advertised with its new label to appeal to local
and visiting “foodies,” and, as a result, has become a bestseller on menus in Yirginia Beach and other
Hampton Bay-area locales. "Eat a Ray Save the Bay” as a marketing mantra has gained real fawor

CGA Newsletter Articles among customers, businesses, and now green mesting planners in the region.

Back to Meet Naturally Juns 2011 Laura Wood Hbar is co-owmner of Croc's 19th Street Bistro, a Virginia Green-certified restaurant in
Wirginia Beach that has been recognized by the Mational Restaurant Association for its many
1. Spring Greetings eco-friendly attributes and community leadership. She serves one of her Chesapeake ray recipes as a
2. In the Know crunchy, fried oyster-ike starter with Key west and cocktall sauces on the side. “It’s been seling great
3. Exotic Spedies Offer Unigue Gresn

since 1 put it on the menu in January” says Hbar, who explained the exatics challenge to a recent
Choice for Menu Planning group of green meeting media. "People really seem to like it.... They lke that it's locally caught, and
Gl T el S fewr of them have tried it before they come to this area”

. Green Yenues Marketing Bike- and
Pedestrian-friendly Features

6. Global Meet & Greet: Event Greening

LIS

Fair Trade Growth Strong

Meeting planners are among the growing number of professionals

S s o SR e buying Fair Trade-Certified] coffes, tea, cocos, produce, and other
7. Eace to Face: What has been your goods az the trend toward ethical sourcing in the workplace continues

biggest challenge in greening vour

to strengthen. Farmers and manufacturers of Fair Trade-Certified items
meetings, and how have you dealt

are paidt fair prices and wages, have safe work conditions, conserve

wiith it? the environment, and use community development funds to

g, Cool Tool: Wational Association of ermpower and Uplift thelr cormnurities.

Broadcasters Show Boosts Green

Efforts for 2010 Fair Trade product sales continue to rise “dramatically” although

. . .
9. LEEDIng the Way: LEED-certified certifiedt goods make up only a very small sice of the averall retai
Convention Centers economy in the United States, according to the 2010 almanac, released in aprl 2011 by the nonprofit

10, Eat Your Greens: Local Beet Salad

third-party certifying organization Fair Trade USA. Currently, more than 9,500 Fair Trade-Certified

itiiGeathiesss consumer products are available from 700-plus businesses at more than 60,000 stores nationwice,

“as consurner demand for ethically produced goods increases, we'te able to chip away at the cycle of
poverty that grips farming communities around the world, " says Fair Trade USa President and CEQ Paul
Rice. "Through their participation in Fair Trade, farming families have earned more than $220 million in
additional income since 1998, $56 milion of which will be invested specifically in community
development programs that provide access to education and life-saving health care.” Download the full

almanac for free here.
Green Yenues Marketing Bike- and Pedestrian-friendly Features

Encouraging meeting attendees to walk, take a shuttle or
public transit, or even bicycle to organization events has
becarne a more important elernent of meeting management
far myriad reasons-—-cost savings, health considerations,

ero-impacts, and increased mental alertness among them.

Convention centers such as the LEED Gold-certified virginia
Beach Convention Center are adding more bike racks and lanes, adjusting bus routes for optimal
ridership, and instaling attractive wallkways and signage to encourage visitors to choose less-polluting
transportation options than cars. Hotels, universities, meeting facilities, restaurants, and entire cities
and towns have begun specifically marketing their bicycle- or pedestrian-friendiness and competing to
win recognitions such as Bike Boston's awards to the Eliot Hotel and Renaissance Boston Waterfront
Hotel, and multi-level certifications such as those to the cities of Minneapolis, Minneapolis, and Austin,
Texas, by the League of American Bicyclists’ Bicycle-friendly Business (BFE) Program. For a list of

BFE-honored meeting faciities and businesses, visit the BFE site.
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